
THE EATBIGFISH GUIDE TO GOOD GRIP

YES

YES

YES

YES

*Triggering event 
in the headlines or 

popular culture 
happens*

Have we got a clear 
foundational belief 

we’re trying to amplify 
as a brand? 

(See: Mini, Dove)

Is the the triggering 
event important to our

people? Or just people 
in general?

(See: e.l.f., Taco Bell)

Can we be fast in 
getting a response out, 

while the triggering 
event is still relevant?

(See: Popeyes)

Would talking about 
this triggering event 

actually help amplify 
our foundational brand 

belief?

Have we tried to go 
beyond just a joke or a 

social post, and actually 
make a new product or 

service?

(See: On The Beach)

Okay, nearly there... 
Have we been as ‘over 

the top’ as possible, to 
really grab attention?

(See: Savannah Bananas)

Gotta make sure 
you have close to 

zero distance 
between you and 
your consumer! 

It’s go time... 

Now let’s get famous

Stop! 

Go and get some help 
to figure this out (hire us if you 

want... or don’t, we’re easy...)

Stop! 

The world doesn’t think you’re as 
funny as you do, and they’re not 

sitting around waiting for your 

meme about stuffed animal 
monkeys or CEOs eating burgers...

Stop! 

The aim of the grip game is to 
show your tribe that you get 

them, and you’re in their corner. 

You’re not trying to become a 
brand for everyone...

Stop! 

Good grip happens effortlessly 
fast (or at least appears so). 

Posting a joke a year late, after 

legal approves it, is worse than 
not posting at all...

Consider ways to push this idea, 
to throw your resources and scale 

behind it. After all, that’s the only 
thing your followers can’t bring 

without your help...

Really try to see if there’s a 
simpler, more extreme, or more 

headline - friendly way to 
announce this idea into the world. 
Remember, this is earned media, 

and the message will be diluted as 
it gets passed around...

YES

WE SURE HAVE...

Do the work ahead 
of time to have a 
‘newsroom’ style 

setup in place, 
with clear chain of 

command

NO

NO

NO

NO

HMM..

HMM..
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